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HoBasa KoHUenuma B TONbATTU OT NpOodeCcCroHaibHOro
eBpOnenckoro geesenonepa VMimMmowaH

A new commercial concept for Togliatti by
the professional European developer Immochan

Immochan

MKUTb IYULLE KAXAbIN OEHb
IMPROVING DAILY LIFE
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MpoekT kKoMnaHnn «MMMoLlaH» B TONbATTU - 3TO
HOBbIM dbopMaT pUTenn-napka, cneymanbHo
aOanTUPOBAHHbBIN K MECTHbIM ycnoBuamu. Mpo-
EKT MMEET BbIrogHOE pacnosioeHne B LleHT-
panbHOM panoHe ropoga TonbaTTH, B TakK
Ha3bIBAaE€MOM «30JIOTOM TpeyrosibHUKE», Mexxgy
OBYMS F1aBHbIMW TPAHCMNOPTHLIMKU apTepuaMmn
ropopa: KOxHoe wocce n yn. ObBoagHas gopora.
OTO rnaBHaga TPaHCMOPTHAas CXeMa, KoTopasa Co-
eOMH[eT LEHTP ropoda C KOMnaHmem « ABToBas»
- rNTaBHbIM OTeYeCTBEHHbIM MPOM3BOAUTENIEM aB-
TOMOOWUNEN, rpagoobpasylLLUM NpeanpPUaATUemM
ropoga Tonbattn. NoMrnMo 3Toro, O4HUM K13
K/tOYEBbIX MPENMYLLLECTB SBNSETCHA PAacnooxe-
HMe NPOoeKTa BHYTPW NYCTOHACEIEHHOrO crasb-
HOrO paroHa C Pa3BUTOM CETbIO OBLLECTBEHHOIO
TpaHcnopTa. B nepBMYHOM 30HE OxBaTa, Ha pac-
CTOSAHMM 5 MUHYT MELKOM OT YYaCTKa MPOXMn-
BaeT 196 TbICAY YenoBeK.
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The new project of Immochan in Togliatti will
represent a new dimension of a retail park, care-
fully adapted to local conditions. The land plot
has a favorable location in the Central district of
Togliatti, so-called “Golden Triangle”, between
the two major transport routes of the city: Yuzh-
noe highway and Obvodnaya Doroga street. [t’s
the main transport scheme connecting the city
center with the “Avtovaz” enterprise, the major
Russian car producer and city forming car fac-
tory. Another key success factor is the location
of the project inside the densely populated resi-
dential district covered by a developed public
transport system. The primary catchment area
has over 196 00O inhabitants within a 5 minutes
walking zone.

TonbaATTM 49BNSeTCS 0COOOM 3KOHOMUYECKOM
30HOW MPOMBbILLNIEHHO-NPON3BOACTBEHHOIO TUMA,
UTO MNOBbLILLAET MHBECTULMOHHYO NpuBreKaTeNb-
HOCTb ropoga. PbIHOK TOProBom HeaABMMMMOCTM
TonbaTTn obnagaet 60NbLLIMM NOTEHUMANOM ONS
pocTa: ypoBeHb OBECNeYeHHOCTU KayeCTBEH-
HbIMW TOProBbIMK MAOLLAAAMM HA 1 ThIC. XXUTeNen
B TonbatTn (189 KB.M) ropasgo HUXKe, YeM, Harnpu-
mep, B Camape (457 kB.M) unn Bonrorpage (417
KB.M). CTpPOUTENbCTBO HOBOrO pUTen-napkKa rnos-
BO/INT NPEASTOXUTD XUTENAM ropoaa HOBbIN hop-
MaT  oTAbiXa, MOKYMOK W  pasB/ieyYeHun,
MNPUHLUMMANANBbHO OTJIMYAOLMINCA OT CYLLECTBYO-

LLIMX CXEM.

yenoBek -
HaceseHme
TonbaTTN
(2013 r.)

padoumnx
ABTOBAS3, rpa-
noobpa3syoLlee
npeonpuaTtmne

py6./mec. -
cpenHaa 3apa-
60THaga njaTta B
r. TonbaTTn

M2 Ha 1 ThiC.
xurtenew -
obecrneyeH-
HOCTb TOpPro-
BbIMU
naoLwagsamm

The city of Togliatti has the status of a special
economic zone for industry development and
production which makes it attractive for invest-
ments. The retail real estate market is underde-
veloped: the level of supply of quality retail
space (GLA) is significantly lower (189 sgqm per 1
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ing schemes.

Begurine
Eenodepsa

inhabitants -
population of
Togliatti (2013)

employees
Avtovaz, city
forming car
producer

Rub/month -

average salary
of Togliatti

m? per 1 000
inhabitants -
retail space
supply

thousand inhabitants) than in nearby Samara
(457 sgm) or Volgograd (417 sqm). The con-
struction of the new retail park will offer to
Togliatti’s people the new format of shopping
and leisure, completely different from the exist-
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Different

Jlydwee pelieHue Kaxnbivi eHb
Best everyday solutions

Dokyc Ha ycnyru
Service focused

BoccraHoBneHue pecypcos
Ressourcing

MpoekT MMMowaH B TONbATTU ABNSETCS APKUM
NPUMEPOM HOBOTO MOKONEHUA PUTEN-MAPKOB.
Ha Tepputopun nnowapbto 24 la rapMOHUYHO
PaCMoONOXUTCA OCHOBHOW TOProBbIN LeHTP C Mn-
nepmapketom ALLIAH, Toprosomn ranepeen n doya-
KOPTOM, OTAENbHO CTOAWMM runepMapkeT Jlepya
MepneH, strip MO ¢ KPYMNHbIMU AKOPAMKU CMOP-
TUBHbIX TOBAPOB, 3/IEKTPOHUKN N ObITOBOWN TeX-
HUKW, aBTO-CepBUC, pecTopaHbl hopmaTa drive-in
M HECKOJTbKO TeMaTUUYECKUX AeTCKMX 30H, 06beam-
HAKOLMX UIPbl U CMOPT HAa CBEXEM BO3AYyXe O
neTen 1 NoapOCTKOB.

OCoOBEeHHOCTbLIO TOProBoOW ranepeun nnowanbto 34
TbiC. KB. M GLA ©6yaeT pacnosioXeHne SKOPHbIX
apeHaaTopoB, 6aarogapsa YeMy MarasuvHbl oyoyT
MMETb HE TOJSIbKO BHYTPEHHWNE, HO U BHELLHMe, 06-
paLLEeHHble Ha MapPKWHI, BUTPUHbI.

Ha Tepputopunn obbekTa NnpenycMoTpeH MapKMHI
Ha 2 800 mMawmMHoMecT. BHewHAa pa3BnekaTesnb-
Hada 30Ha Ha TeppuUTopUKN puTenn-rnapka oyoer
BKJIlOUaTb B cebs OeTCKMEe UrpOoBble MIOLLALAKMN
OJ151 pa3HbIX BO3PACTHbIX KaTeropum, KaTok, oH-
TaHbl, @ TAaKXKe TEPPUTOPUIO A1 CKanoNasaHus.
APXUTEKTYPHAA KOHLENUUSa NpoekTa obpalleHa K
npupoae, aKOJOrM4Yeckn YMCTbIM MaTepuanam m

MNPOHUKHYTa 3a60TOM 06 OKpYy»KatoLLen cpeae.

The Immochan project in Togliatti is a vivid exam-
ple of the new generation of retail parks. The ar-
chitectural concept of the project will
harmoniously combine the main shopping center
with Auchan hypermarket, a shopping gallery and
a food court with stand-alone Leroy Merlin hyper-
market, strip mall with sports and electronics an-
chors, a car service point, drive-in external
restaurants and several theme outdoor zones for
kids and teenagers, both for entertainment and
outdoor sports.

The anchors tenants of the 34 thousand sgm
shopping gallery will benefit from an innovative
design, so the majority of anchors will have not
only inside but also outside store windows giving
to the parking.

The24 Ha land plot will include a comfortable
parking for 2 800 parking places. The outdoor
entertainment area is specifically designed to pro-
vide to our clients several playgrounds for differ-
ent ages, a skating rink, fountains and a climbing
wall.

The architectural concept of the project turns to
nature, green environment and natural materials.

immochan
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5
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OaTta OTKPbITUA

M2- 06LLas naowagb
M2 - obLlaa rnaoLwanb
OCHOBHOIO 30aHu4

M2 - TOproBad
naouwlanb NpoekTa

M2 - TOoproBasa nJjo-
wagb rmnepmapkeTa
ALLAH

TOoproeas naowagb
ranepeun, GLA

Mara3smHOB-AKOpewm

KON1IM4eCTBO
MapKOBOYHbIX MeCT

13000 m?

KEY FIGURES:
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Date of opening

m?2 - project’s
total area

m?2 - total area
of main building

m?2 - project
sales area

m2 - Auchan hyper-
market sales area

shopping gallery GLA

MS anchors

parking spaces

3a510roM ycreLwHoro pa3BmTmsa HOBOIO NpoeKkTa
ABMIAETCA yYyacTme KPYNHEenLero eBponemnckoro
nesesionepa - KoMnaHum MMMoLlaH, aensatoLLen-
cs yacTtbto Mpynnbl ALLIAH v ogHOW U3 nnaupyto-
LLMX eBPOMNencknx KoMnaHum B chepe
OeBeJIONMeHTa, MapKeTUHra 1 ynpaesneHus Top-
rOBOW HEOBMMMMOCTbIO. KoMNaHusa MIMMoLLaH,
OCHOBAHHaA B 1976 roay, cerogHs ycnewHo aen-
cTByeT B 12 cTpaHax Mmupa. B Poccun nepBbin
TOProBbIn LeHTP «ALLUAH MbITULM» OblNT OTKPLIT
B 2002 rogy BMecCTe C NepBbIM r’MNepMapKeToM
ALLAH. B HacTodwee BpeMsa VMiIMMoLuaH B Poc-
cumn ynpasnsaet 20 TOProBbiIMY LEHTPaMN B
MocKBe 1 KpyMHEeMLWNX ropoaax-MUNINOHHMKAaX.
OcobbIt NOAXOL K CTPOUTENBCTBY M 3KCrJlyaTa-
UMM NO3BONAET caeslaTb KaXKObl HOBbIM MPOeKT
KOMMepUeCKU NMpmBNeKaTesbHbIM U CO30aTb ak-
TMBHOE NPOCTPAHCTBO, UAeaslbHO BMMCAHHOE

B rOPOACKYIO cpeay.

KOMAHOA NMPO®ECCUOHAJIOB
MMMOLLaH B Mupe:
6onee 360 TOProBbIX LLIEHTPOB MO BCEMY MUPY
800 coTpyaHMKOB B 12 cTpaHax
14 900 napTHEPOB - apeHJaToOPOoB
2,2 MNH. KB.M GLA B TOProBbIX LieHTpax
1,3 MAH. KB.M GLA B puTenn-napkax
1,7 Mnpo noceTuTenem B rof,
MIMMoLwaH B Poccuu:
ynpaBnasgeT TOProBbIMU rasiepeamm
B 35 TOProBbIX LeHTpax
157 000 KkB. M. cocTaBnsaeT obLllas apeHoyemas
naoLwladb B HaLIMX TOProBbIX ranepesx
Bonee 1230 apeHpaTopoB

72 COTPYAHVKOB
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As a key to successful development of the new
project, it will be operated by Immochan, mem-
ber of Auchan group of companies and one of
Europe’s leading developers, marketers and ma-
nagers of retail properties. Founded in 1976, Im-
mochan now works in 12 countries around the
world. The company entered Russian market in
2001. In 2002, its first shopping centre in Russia
opened, with the country’s first AUCHAN hyper-
market, AUCHAN Mytischi. Since then, we have
launched 20 shopping centres, comprising
about 50,000 square meters of GLA in Moscow,
Saint Petersburg and other major cities of Rus-
sia. A special approach to construction and ope-
ration allows Immochan to make each of its
projects commercially appealing and create an
active shopping and leisure space perfectly
blending with urban environment.

PROFESSIONAL TEAM
Immochan in the world:
More than 360 shopping centers
800 employees in 12 countries
14,900partner retailers
2,2 min. sq.m GLA in shopping centers
1,3 min. sq.m GLA in retail parks
1,7 billion customer visit a year
Immochan in Russia:
Manages shopping galleries
in 35 shopping centers
157 000 sq. m. - total leasable area
in our galleries
Over 1230 tenants
72 employees

immochan
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Immochan France
Rue du Marechal de Lattre de Tassigny / BP 159 / 59170 CROIX / FRANCE
Tel. +33 (0) 320 8168 00 / Fax +33 (0) 320 8169 75

Tbeppu NEKOHT / Theirry LECONTE
TeHepanbHblit Aupektop / General Director
tleconte@auchan.com

v.selitskiy@auchan.ru

Hapnexpna JTASAPEBA / Nadezhda LAZAREVA
MeHemKep No KOMMEPLIMAAU3aLIn, PErnoHbl /
Leasing Manager, Regions

n.lazareva@auchan.ru

4 AHHa XOOOLL / Anna KHODOSH
' 1 PyKoBOAWTENb OTAENa MapKeTUHra /
Head of Marketing Department
a.khodosh@auchan.ru

MMmoLwaH Poceust

Poccus, 107140, Mockea

yn. BepxHasa KpacHocenbckas, a. 3, ctp 5
TenedoH: +7 (903) 665-39-19

TenedoH: +7 (495) 721-20-99

Dakc: +7 (495) 363-31-58
arenda@auchan.ru

www.immochan.com

Bnagucnae CENVLUKWN / Viadislav SELITSKIY

[upekTop no kommepLmanusaumu / Commercial Director

WpuHa MANATUHA / Irina PALAGUINA
CTapLumi MeHemkep No KoMMepLManu3aumn, Mockea /
Senior Leasing Manager, Moscow
i.palaguina@auchan.ru

Oner KA3AKOB / Oleg KAZAKOV
MeHemxep no KoMMepLManu3aLmm, Aksapens /
Leasing Manager

| okazakov@auchan.ru

TaTbsiHa BOJIKOBA / Tatiana VOLKOVA

| MeHemxep no KoMMepLUmanusaumn /
Specialty Leasing Manager
tvolkova@auchan.ru
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