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Lease Your Shop Now! Call: +7 (903) 665-39-19 ‘

TenedoH ropsyeit NMHUM NO BONPOCAM apeHpbl:

XWU3HbL B LIBETE
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Life in Colors!
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www.aquarelle-centre.com



«AKBAPEJIby» — TMABHbIN
LEHTP FOPOACKOW XU3HWU

AQUARELLE: A MAJOR CENTRE OF CITY LIFE
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ToproBo-pa3BneKkatenbHbli LeHTp «AKBapenb» — 3T0
VHUKaNbHbIA Ans Bonarorpaga npoekT, pa3paboTaHHbIii ¢ yye-
TOM JIAaHAWAMDTHBIX M 3KOHOMUYECKUX 0COOEHHOCTEl ropoja.
Bonrorpaa 6bin Bbi6paH ana crpoutenbctBa TPL, «AKea-
penb» KaK ropof-MWIJIMOHHUK, 06/1aAaloWwmuin 60nbLnM
NOTeHLUMANoM pasBUTUA M OAUH U3 KPYNHENLLMX LLeHTPOB
HuxxHero MoBonmxkbA.

. Aquarelle shopping&entertainment centre is a project
unique for Volgograd, designed with specific consideration
of the city'slandscape and economy. Volgograd was chosen
for the Aquarelle project as a major Russian city with
over a million residents, great development potential
and as one of the largest centres of the Lower Volga
basin.

MECTOMNOJIOKEHUE

TPL, «AkBapenb» pacnonoxeH B CoBeTckom paiioHe Bonrorpaaa, Ha 6epery Bosru, B6nusu ot
OCHOBHOW TPaHCMOPTHOM MarucTpanu ropoga — YHUBEPCUTETCKOrO MpOCMeKTa. 3eMeNbHbIi
yyacTok nnouwagpto 25 la nMeeT cTpaTernyecku yaauHoe pacnonoxeHue:

e TPAHCNOPTHbI NOTOK 40 000 aBTOMOGUNEl B AEHD
o MaclWTabHas xunas 3actpoitka (2 MaH. KB.M. xunbs) B 2010-2014 rr. B I 30He oxBarta

e B 5 MUHyTax newKom Haxoautcs Bonrorpagckuit focynapcTBeHHbI YHUBepcuTeT
(20 ThIC. CTYREHTOB)

LOCATION

Aquarelle shopping centre islocated in Volgograd's Sovetsky district, on the bank of the Volga,
near the city's main transport route, Universitetsky prospekt The 25 ha construction site
boasts a strategically favourablelocation:

o traffic flow 40,000 vehicles per day
« major housing development (2 million sqm) in the vicinity planned for 2010-2014

« Volgograd State University (20,000 students) in 5-min walk

"
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NOTEHLUAN PA3BUTUA

Do oTkpbiTua TPL, «AkBapenb» pelHOK TOProBoi HefBUXMUMOCTY Boarorpaga ucnbiTbiBas Hexsar-
Ky COBPEMEHHbIX TOProBbIX LIEHTPOB, @ TOProBO-pa3BieKaTe/ibHble LeHTPbl aHan0rMYyHOro ypoB-
HA 1 pernoHanbHoro Macwtaba Boobuie oTcyTcTBoBanu. 06ecneyeHHOCTb TOProBbIMU NOWAAs-
Mu cocTaBnsna 326 kB.M. (GLA) Ha 1 ThbiC. )uTenei, 4To CBUAETENbCTBYET 06 OFPOMHOM MOTEH-
umane gns pesenonmeHta. C oTKpbiTeM «AKBapenb» 3TOT NOKa3aTenb BO3pacTaeT [0 417 KB.M.

Mepesiit B Bonrorpage runepmapker #RWAH M YHUKANbHOE COYETaHUE KAIOYEBbIX (haK-
TOPOB ycnexa yxe caenan «AKBapesib» rMaBHbIM TOProBbIM LEHTPOM ropoaa U BCero
peruoHa, HoBbIM LLEHTPOM FOpoACKoM Xu3Hu Bonrorpaaa

1 018 739 yen. — yncneHHocTb

HaceneHua r. Bonrorpap,a * CoBeTckuit paiioH

Sovetsky region -

: \
Kuposckuit paioH =
Kmvsky reglon [~

1 517 000 yen. — yncneHHoCTb HaceneHus
arnomepauuu (7-e mecto no P®)

\n
Bopommnoscxmm paitoH /"
Vorosh1lovsky reglon /

60 KUNOMETPOB — NpOTAKEHHOCT

ropofa BAoJib peKu Bonru

PN \\ J X
LleHTpanbHblii paioH
Tsentralny region

\\

Kpacnooum6pbcxmm pamou {

417 kB.M Ha 1 TbIC. Yen. — obecneyeHHOCTb \.
TOProBbIMU MIOWAAAMU NOC/e

oTkpbiTna TPL, «AkBapenb»

e /
262 TbIC. Yen — KONUYECTBO KuTenei " _@} ~/'\L Wl Krasnooktyabrsky region
1 & 5 < L ‘sf”;' ] N f
B 20-MUHYTHOW 30He 0XBaTa /a P 3\\\\ \\\\ A
— e\ T 2 Y
) 4 5 Hacenenue (Tbic. Yyenosek) Population (in thousands of people)
1018 739 peoPle = pop_ulatmn } 3oHa A,B,C (Kuposckwit, CoBeTckuii, Zones A,B,C (Kirovsky, Sovetsky,
of the city of Volgograd ' BOpOWMNOBCKMIA paiioHbl) = 262 Voroshilovsky regions) = 262
1 517 000 people - Greater Volgograd's 30Ha A (0 = 5 MUH) wevververreeee. . Zone A (0 = 5 Min) ceveeereeenenes .
population (7thlargest in Russia) 30Ha B (5 = 10 MUH) wceernceennees . Zone B (5 - 10 min) ....
60 kilometers — the city'slongitude 30Ha C (10 = 20 MUH) weoveverecnnen Zone C (10 — 20 MiN) .ooeveveenenens
along the Volga tOr (KpacHoapmetickuit South (Krasnoarmeisky
. paioH) = 1714 c.ccoeuencec. . region) = 171.4 ....c.ccccoceee. .
417 sq. m. per 1',000 1nhabrtants = LleHTp ([3epammuHckmii, LieHTpanbHbiil Centre (Dzerzhinsky, Tsentralny
Volgograd's GLA supply ratio PANOH) = 259.8 «.rvvverrrerneen region) = 259.8 ...ervvernrrenn
after opening of Aquarelle oy Cesep (KpacHooKTAGpbCKMit North (Krasnooktyabrsky
262 000 people — population L% .‘i‘__ paﬁOH) =154.3 i TEg'iOI’I) =154.3 et
f of the 20-m'i.n."catchment arga ' - McTounuk: GFK Source: GFK

DEVELOPMENT POTENTIAL

Before the opening of Aquarelle shopping centre, Volgograd's
market of commercial properties was underdeveloped and
lacked modern malls as there were no shopping entertain-

MOCKBA ment centers of Aquarelle’slevel and scale in the city. After

MOSCOW opening of Aquarelle, the GLA rating of Volgograd increases
up to 417 sq.m. per 1000 residents.

l 970 KM The leading Muchan hypermarket, first in Volgograd,

BOJIFOTPALL and a unique combination of key su.ccess facto.rs has

VOLGOGRAD already made Aquarelle the main shopping, entertainment

and leisure destination in both Volgograd and entire
region, a new centre of city life!
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A UNIQUE PLACE FOR RECREATION, SHOPPING
AND ENTERTAINEMENT

For the first time in Volgograd, severalleading hypermarkets come together: AUCHAN, LEROY
MERLIN, DECATHLON, MEDIA MARKT. Furthermore, Aquarelle features a number of world-
renown brands and new brand names, venturing into the regional market for the first time.
This unique offer creates an opportunity to attract all categories of customers, regard-
less of their economic and social status.
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Tpu 3Taxa ToproBeix nowageit ( cbiwe 92 000 kB.M. GLA), Hannume M3BECTHbIX MUPOBBIX
OpeHpoB, Takux kak GpeHpbl Inditex Group (Zara, Stradivarius, Bershka, Pull&Bear, Oysho,
Massimo Dutti), Mango, Mexx, Adidas ( Adidas Performance, Reebok Fit Hub, Adidas Originals,
Adidas Kids, Rockport), Promod, St.0liver, Stefanel , n HoBbIXx MapoK, BnepBble BbIXOAALMX Ha
PeruoHanbHbIli PbIHOK, NPEACTABAAIT rOpoXaHaM MPUHLMUNKUANBHO HOBbIE BO3MOXHOCTU ANA
wonuHra. 12-3anbHblil KMHOTEATP, BOYAUHT, ya —KOPT M BO/bLIOIK AETCKUIA pa3BieKaTeNbHblil
LLEHTP CO3Jat0T HeOTPaHUYeHHbIE BO3MOXHOCTU i1 CEMENHOTO OTAbIXA, @ APXUTEKTYPHO Bble-
neHHas entertainment — 30Ha NpefoOCTaBUT NOCETUTENAM HOBbLIV (DOPMAT Pa3BIEeYEHUiA.

«AKBapenb» — MecTo, rae Bbl JOMKHbI ObITb!

A sales area on three floors (over 92,000 square meters of GLA) , presence of word-famous
brands like Zara, Stradivarius, Bershka, Pull&Bear, Oysho, Massimo Dutti (Inditex Group),
Mango, Mexx, Adidas (Adidas Performance, Reebok Fit Hub, Adidas Originals, Adidas Kids,
Rockport), Promod, St.0liver, Stefanel and new brand names, venturing into the regional mar-
ket for the first time will give Volgogradians revolutionary new shopping opportunities.
Simultaneous presence of a few anchor tenants will make Aquarelle the city'slargest shopping
opportunities. Simultaneous presence of a few anchor tenants will make Aquarelle the city’s
largest shopping centre welcoming customers of all incomelevels. A 12 screen multiplex cin-
ema, food court and alarge entertainment centre for children will createlimitless familyleisure
opportunities, while a structurally singularized entertainment zone will offer the customers

a new format of recreation.

Aquarelle shopping centre is the place for you to be!
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HWU3Hb B APKOM L|BETE!
LIVING IN BRIGHT COLOURS

ApxutekTypa u ausaiiH TPL, «AkBapenb» nofYepKUBaloT 0COOEHHOCTb PacMoNOKEHNS LEHTPa

Ha Gepery Bonru: ncnonb3yembie B OQOPMAEHUM LUBETA, APKMIA NOroTUN M Ha3BaHue

Modern architectural concepts, unusual exterior design and the inner space divided in two
zones — horizontal and vertical are perfectly in tune with the centre's brightlogo and its
name Aquarelle itself, associating positively with "brightness, colour diversity, water,
creativity, children, lightness, summer, joy" and underlining the mall's location on the
bank of the Volga.

R (Y akBapens



ApXnTeKTYpHbI NaHAWahT TOProBoro LEHTPa BbICTPOEH TaK, YTOObI jBa OCHOBHBIX MPOCTPaH-
CTBa — rOpPMU30HTaNbHOE U BEPTUKaNbHOE — OPraHNYHO Nepecekannch, 0fHOBPEMEHHO pa3fenss
LLEHTP Ha OCHOBHble 30Hbl — LWOMMWHIA, Pa3BfeyeHnUs W KynbTYPHO-COLMANbHON MU3HMU.
[Ins 6onbwero ypo6ctea nocetuteneit B TPL, «AkBapenb» OyfeT UCMoNb30BaHO CMelaHHoe
30HWpOBaHUe, pa3fensioliee TOProBble NAOWAAMN LIEHTPa Ha TEMATUYECKMEe 30HbI, B TOM yucne
«Mup HKeHwmu» n «FreeDomy.

Aquarelle's architecturallandscape is built on the synergy of two main structures — horizon-
tal and vertical. They intercept and create a harmonious space divided into two zones — shop-
ping area and the area for entertainment, social and culturallife. The intelligent mixed zon-
ing principle will be applied in Aquarelle, dividing the centre in theme zones, such as
"Women's World" and Free Dom.

PROFESSIONAL MANAGEMENT

o VMNPOLLEHHAsA CUCTEMA HABUTAL MW BHYTPU LieHTpa
o YAOOHBI AN noceTUTeNel KOMNIEKCHbIN WOMUHT

e MJIAaHMPOBAHWE TOProBOro MaplpyTa
1 BO3MOXHOCTb U36€XKaTb «MEPTBbIX 30H»

npoeccmoHanbHoe ynpasneHne TPaHCNOPTHbIMM
noToKamu

o GecnnatHas Ha3eMHas napkoBKa Ha 3 700 M/M

OXpaHa npuneraowux TeppuUTopHil

3KOJIOTMYHOCTb U 6E30MacHOCTbL

AKBapenb: }uU3Hb B LBeTe!

o a clever navigation system inside the centre

o customer-friendly complex shopping

« shopping itinerary helping avoid "dead ends"
o professional traffic control

o a surface parking for 3,700 vehicles

e security guarding of the territories
adjacent to the centre

o environmentally-friendly design and
high security standards

Aquarelle: life in colours!

«. (xeMa aBMXeHWUA TpaHcnopTa /
4 .

. Parking Scheme
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OTKPbITbIW TOPOJ -
HOBbIE BO3MOXHOCTH

OPEN CITY — NEW OPPORTUNITIES

B TPLL «AkBapenb» cobpaH yHUKanbHbIA Ans Bonrorpaga coctaB MarasuHOB ¥ BO3MOXHOCTEN
LAA OTObIXa U pa3BieyeHus. «AKBapenb» — 3T0 LeHTp 4N BCEN CEMbM, NPefHA3HAYeHHbI ans
ntofeit Noboro Bo3pacTa, ypoBHA JOX0AA UAM COLMANbHOTO Knacca.

Aquarelle is a shopping & entertainment centre that features a combination, unique for
Volgograd, of retailers and familyleisure and entertainment facilities. Aquarelle is a shopping
center for the entire family, people of any age, incomelevel or social class.

«Free Dom»:

e 0c060€ BepTUKaNbHOE MPOCTPAHCTBO,
OTAENeHHOE OT TOProBoil 30HbI

napK aTTpakLMoHOB 0C06Or0 YPOBHA

o GOYNUHT

12-3anbHblil KMHOTEATP

NayHX-6ap ¢ OTKPLITOM Teppacoii Ha Kpbllwe atpuyma
© MBAs My3blKA U KOHLEPTbI MPUMALIEHHbIX 3BE3]

® BO3MOXHOCTb 3apPAAKM AN NH0ObIX
MOOUIIBHBIX YCTPOIACTB

e pecnnatHblit Wifi

In Aquarelle, the classic entertainment zone is presented
in a new format "Free Dom":

® a unique vertical space autonomous from the shopping
centre

e aninternationallevel indoor amusement park

e howling

® 12 screen multiplex cinema

® an open terracelounge bar on the atrium roof

e [ive music shows and concerts of specially invited stars
® portable electronic device recharge facilities

e free Wifi

<



30Ha pa3BieyeHuit, NoMUMO 12-TM3anbHOTO KMHOTeaTpa, OoyauHra , dya-KkopTa U LEeTCKOro
LEeHTPa, BKKOYAET BEpPTUKaNbHBbIKA aTpuyM Ha 500 NOCafouHbIX MECT. ITO OTKpbITas MAoWaaKa
LNl OCHOBHBIX KYNbTYPHbIX COObITWIA rOpoAa: [)Ka30Bble KOHLEPTbl, TeaTpasbHble MpPOeKThl,

XYLOXECTBEHHble MepdoMaHChl, NMoKasbl MONOAbIX AWU3aHEpPOB, TPAHCAALUA CMOPTUBHBIX
COpeBHOBaHMWiA, NOAAEPXKKA TFOPOACKUX 61aroTBOPUTENbHBIX aKUWA U  CTYAEHYECKUX
thectuBanen.

Apart from the 12 screen multiplex cinema, bouling , food court and aleisure centre for
children, Aquarelle's entertainment area will have a vertical atrium with 500 seats. It will
become an open space for the city's culturallife and all sorts of happenings: jazz concerts,
theatrical projects and performances, young designer fashion shows, sports events broad-
casts, charity fundraiser events and student festivals. For the first time, a shopping centre's
entertainment zone will become an open space for active social life.

TPL, «AkBapenb», roToBblii CTaTb TBOPYECKOI Nnabopatopueil U 30HOI CeMeiHOro
OTAbIXa, NPELOCTABAAIOWMNIA AyYlIMe B TOPOAE BO3MOXHOCTM ANA WONUHIA W op-
MUpylOLWMA 6e30MacHY0 TOPOACKYID CPedy — 3TO YHUKaNbHbLIA MPOEKT He TO/bKO
B MacWTabax oHOro ropofia, HO U LIeNoro permoxa.

Aquarelle shopping centre, a place ready to become a creative workshop and a family
recreation space providing the Volgograd's best shopping opportunities and a safe
urban environment, is a project unique not just for the city, but for the entire region.

L))
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OCHOBHbIE JAHHBIE MPOEKTA

PROJECT KEY FIGURES

06was naowanb ToproBoro LeHTpa — 121 834 kB.M
GLA - 92 140 kB.M

Toprosas ranepesa — 197 marasuHoB

Mnowapb yyactka = 25 ra

ITaXHOCTb = 3 3TaKa + ME@30HUH

MapkoBka — 3700 mect

OtkpbiTue I dasza — 27 despana 2013 (ALLAH, JIEPYA
MEPJIEH, LEKATJIOH, npukaccoBas 30Ha 1-ro ataxa)

Otkpbitue II dasa — II ksaptan 2013r.
(Becb TOProBO-pa3BieKaTeNbHbIN LEeHTP)

Shopping centre total floor area - 121,834 sq. m.
GLA - 92,140 sq.m.

Shopping gallery = 197 shops

Land plot area - 25 ha

Levels — 3 levels + mezzanine

Parking — 3700 p/p

Opening I phase — February 27 2013 (AUCHAN, LEROY
MERLIN, DECATHLON cash-desk frontline 1st floor)

Opening II phase - II quarter of 2013
(entire shopping & entertainment center)

TOBAPOB A/iA AOMa

ALLUAH 17 973 kB.M
(Topr. 3an 13 633 kB.M )
JIEPYA MEPJEH runepmapker 14 280 KB.M

(Topr. 3an 8 999 kB.M)

DEKATINIOH vosapsl ans crnopra

5 458 kB.M (Topr. 3an 5 115 kB.M)

MEAWA MAPKT

D3wH-aKopA 5 (hawH-aKopei

PasBneka-
TenbHas 30Ha

Mara3uH 3N1eKTPOHUKM U ObITOBON TEXHUKM > 946 ke
8 470 kB.M
12-3anbHbiil kKnHoTearp mynstunnekc KAPO-®UJIbM | 4 933 kB.M
Boynunr 964 KB.M
[eTckuit pa3BnekatenbHbl LEHTP 3 238 kB.M

®yakopT 8 oneparopos

768 kB.M, 700 nocagoyYHbIX MecT

G ICEEGREN ] | 183 marasuHa

33 609 kB.M GLA

Locomotives

AUCHAN 17973 sq. m.
(sales area 13,633 sq. m.)
LEROY MERLIN DIY hypermarket 14,280 sq. m.

(sales area 8,999 sg. m.)

~ | DECATHLON Sports Hypermarket

5458 sq. m. (sales area 5,115 sq. m.)

MEDIA MARKT Consumer Electronics

: 5,946 sq. m.
and Home Appliances Store
Fashion Anchors 5 Fashion Anchors 8,470 sq. m.
| | ol KARO-FILM 12 screen Multiplex Cinema 4,933 sq. m.
~ Entertainement Bowli
™ Lone "',: owling 964 sq. m.
r Children's Entertainment Center 3,238 sq. m.
Food court = 8 units 768 sq. m., 700 seats

Shopping gallery-':' 183 shopping units

T (Y akBapens
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33,609 sq. m., GLA




MO3TAXHDBIE MNAHDBI / rLoor PLANS
1-1 3Tax / 1st level

NAOWAALb NOMEIWEHWIA / LIST OF PREMISES

AlL2 3650 m* AL44 4740 m* A1.98 149,79 m* 51.63 700,32 m*

AL3 2172 m? AL1.45 33,05 m* A1.102 779,20 m* 51.65 223,67 m

AL8 128,61 m* AL1.46 34,20 m?* A1.218 17311,00 m? 51.69 94,15 m*

AL1.10 93,47 m AL.47 4251 m? b1.4 282,03 m* 5174 89,55 m*

AL17 4047 m? A1.48 414,59 m? b1.21 232,40 m?* 5175 11930 m?

A1.18 2705 m? A1.52 115,22 m? b1.22 121,80 m* 51.78 33630 m?

AL1.19 5796 m* AL52 bis 11522 m? 51.23 115,73 m? 51.79 316,15 m*

A1.20 14727 m? A1.53 15390 m* 51.26 54,60 m* 51.81 565,29 m*

AL21 60,47 m* A1.54 154,10 m* 51.27 23117 m? 51.102 5460,11 m*

AL22 58,21 m* A1.55 54,90 m* 51.28 140,20 m? 51.138 4280 m?

A1.23 37697 m* A1.56 7199 m? B1.28 bis  3335m’ 51.139 20,00 m*

A1.25 9720 m* A1.57 26,40 m* 51.29 113,80 m* 51.140 68,05 m*

AL.27 74,04 m? A1.58 150,75 m? 51.31 6697 m* 51.140/1 6530 m*

AL.28 330,85 m* A1.59 49,65 m* 51.33 139,95 m* 51.140/2 4459 m*

A1.29 40,00 m?* Al.61 5656 m* 51.34 2730 m? 51.141 111,74 m*

A1.30 150,15 m? AL.62 6894 m? 51.35 65,25 m* B1.141 bis 64,65 m*

A131 150,39 m? A1.63 2040 m? 51.36 90,35 m* 51.142 159,86 m’

AL.32 142,38 m? AL.64 49,00 m* 51.37 91,00 m* 51.143 45,51 m*

A1.33 12999 m* A1.65 19,95 m? 51.38 90,80 m* 51.144 80,03 m*

A1.33bis 7018 m? A1.66 4990 m? 51.39 91,99 m?* 51.145 150,22 m?

AL1.34 145,31 m* AL.67 68,70 m’ 51.40 92,20 m* 51.146 2312 m?

A1.35 15342 m? A1.68 4805 m* 51.41 99,90 m?* 51.147 74,35 m?

A1.36 89,90 m® A1.69 51,25 m* 51.42 86,15 m? 51.148 8793 m

AL1.37 21,75 m* A1.70 54,69 m’ 51.43 172,05 m* 51.149 110,96 m* [

A1.38 88,60 m? ALTL 168001 m* Bl.44 103,10 m? 51.150 138,25 m? »

A1.39 49,15 m? A1.83 153,60 m? 51.45 2390 m* 51.174 322,07 m? §

AL.40 59,90 m? A1.85 1214,22 m? 51.46 95,20 m* B1.1 14280,0 m* ~ ||

AL41 20,00 m? A1.88 51,98 m* 51.47 11788 m? § j_'

AL42 20,00 m* A1.89 54,85 m’ 51.48 151,70 m* E

AL1.43 46,75 m? A1.92 645,03 m* 51.50 101598 m? §
E

TP ]

SUNLIGHT MARMALATO CINNABON

DIVA MILAVITSA  ELEGANZZA MADO LADY COLLECTION
SOLOSTYLE MERLETTO WOOLSTREET ~ CARLO PAZOLINI ~ ROCKPORT
GULLIVER JERRY JOY
<
Es
% =
£E
=
3
3
g
=
A1.65)|A1.63 | SMART VISION | A1.60 MASTER MINUTE
I HOME CREDIT BANK N b ki
PROFI-CENTER LINBERRY META

@ QKBOPEAb
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MO3TAXHBDBIE MNAHDbI / rLoor pLANS
2-U 3TaX / 2nd level

MAOWAAb NOMEWEHUM / LIST OF PREMISES

A2.3 5112,80 m* A2.121 84,54 m* b2.81 104,30 m?
A2.5 260,30 m’ b2.2 544,75 m* 52.84 28,00 m’
A2.14 273,25 m* B2.2bis 8040 m’* 52.85 152,25 m*
A2.14A 4632 m* b2.21 54,40 m’ 52.86 2793 m*
A2.17 150,61 m* b2.24 3720 m* 52.87 234,35 m?
A2.19 333,76 m* b2.26 182,59 m* 52.87bis 23,60 m?
A2.20 39545 m? b2.27 13740 m? 52.88 33,65 m*
A2.21 74,05 m?* b2.28 154,65 m? 52.89 182,60 m*
A2.25 402,60 m* 52.30 360,05 m* 52.90 55,35 m*
A2.26 270,85 m* b2.32 181,90 m* 52.91 32550 m?*
A2.27 350,46 m’ b2.36 1261,20 m* 52.94 517,75 m*
A2.28 116394 m* 52.37 419,15 m* 52.106 2256,40 m*
A2.32 23835 m’ b2.43 8645 m’ 62.125 749,20 m*
A2.33 566,25 m’ b2.54 379,05 m? 52.138 2021,30 m*
A2.34 41793 m’ 52.58 519,70 m? b2.144 300,30 m?
A2.35 51,75 m? b2.59 82,60 m? b2.145 389,80 m?
A2.36 44750 m? b2.64 28825 m? 52.148 185,30 m?
A2.40 84,54 m* 52.78 149,70 m* 52.149 72,75 m?*
A2.103 2241,50 m* 52.80 3855 m’ B2.7 933,00 m*

Teppaca kade /
Terrasse cafe

A2.121 FOTOPLUS KIRA PLASTININA SVETLANA

A2.40

A2.36

(_)’ OKBOPEAb
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MO3TAXKHDBIE MNAHDBI / rLoor pLANS
3-#1 3TaX / 3rd level

BOWLING CLUB

63.87

[etckuit
pasBneKaTenbHblit

ueHTp /
KIDS CENTER

B3.25

KuHoteatp / CINEMA

63.57

H

Me30HUH / Mezzanine

TEXHUYECKUE
MOMELLEHNS /
TECHNIQUE AREA

TEPPACA
/ TERRASSE

TEXHUYECKVE
MOMELLEHNS /
TECHNIQUE AREA

_

H

NAOWAAb NOMELWEHWUNA
/ LIST OF PREMISES

B3.15 40,45 m?
b3.17 95,75 m*
53.19 172,85 m*
B3.25 3253,70 m*
B3.57 494755 m?
53.87 978,40 m?
53.100 70,20 m?
53.102 81,00 m?
53.104 13730 m*
53.108 94,15 m?*
B3.111 94,30 m*
B3.112 24,00 m*
53.113 24,00 m?
B3.114 12,00 m?
b4.1 1472,88 m*

(") oxsopens

s
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NEBEJIONEP: UMMOLLUAH

3anorom ycnewHoro pa3BuTus HOBOTO MPOEKTa ABNAETCA
yyacTue KpynHemwero eBponeickoro Aesenonepa — KoM-
nauun MmmowaH, aenawweinca yactbio Mpynnel ALLAH u
OAHOI U3 TMAMPYIOLLNX €BPONENCKUX KOMNaHWii B cepe
AEBEONMEeHTa, MapKeTUHIa 1 ynpaBieHns TOProBomn He-
aBuxumocTbto. KomnaHusa MmmowaH, ocHoBaHHas B 1976
rofly, CerogHa ycnewHo fencrsyer B 12 cTpaHax mupa.
B Poccun nepsblit Toproeblii ueHTp «ALWWAH MbiTniwm»
Obln OTKpLIT B 2002 rofly BMeCTe C nepebiM runepmapke-
Tom ALWAH. B HacTosiwee Bpemsa MmmowaH B Poccuum yn-
pasnseT 20 TOprosbIMU LeHTpamu B MockBe 1 KpynHeii-
WNX ropofax-MUANMoHHKUKax. Ocobbiil noaxon K cTpou-
TeNbCTBY M 3KCMyaTaLuuu Mo3BONSET CAenaTb KaxAblii
HOBBbIIi MPOEKT KOMMEpYECKW NpUBNEKATeNbHbIM U CO-
30aTb aKTMBHOE NPOCTPAHCTBO, MAeaNbHO BMUCAHHOE
B FOPOJICKYIO Cpeay.

KOMAHJA NPO®ECCUOHANOB

WmmowaH B mupe:

e Gonee 340 TOProBbIX LIEHTPOB MO BCEMY MUPY
e 712 coTpynHMKoB B 12 cTpaHax

e 13 900 napTHepoB — apeHAaTopos

® 2 MJIH.KB.M. TOProBbIX Nolageit

e 1,7 mnpp nocetutenen B rof

Nmmowan B Poccuu:

® ynpaBnseT TOProBbIMU ranepesamm
B 20 TOProBbIX LEeHTpax

e 36 688 KB. M. COCTaBAsAET 061an apeHayemas
naowanb B HaWKX TOProBbIX ranepeax

e bonee 430 apeHparopos

e 75 COTpYAHUKOB

Mbi Bnageem UCKYCCTBOM CO34aHUA YHUKAJIbHbIX TOProBbIiX MPOCTPAHCTB. anCOEAMHHﬁTECb!

IMMOCHAN, THE DEVELOPER

As a key to successful development of the new project, it
will be operated by Immochan, member of Auchan group
of companies and one of Europe's leading developers,
marketers and managers of retail properties. Founded in
1976, Immochan now works in 12 countries around the
world. The company entered Russian market in 2001.
In 2002, its first shopping centre in Russia opened, with
the country's first AUCHAN hypermarket, AUCHAN
Mytischi. Since then, we havelaunched 20 shopping cen-
tres, comprising about 50,000 square meters of GLA in
Moscow, Saint Petersburg and other major cities of
Russia. A special approach to construction and opera-
tion allows Immochan to make each of its projects com-
mercially appealing and create an active shopping
and leisure space perfectly blending with urban
environment.

PROFESSIONAL TEAM

Immochan in the world:

e More than 340 shopping centers

e 712 employees in 12 countries

e 13900partner retailers

e 2 million square meter sales premises

e 17 billion customer visit a year

Immochan in Russia:

e Manages shopping galleries
in 20 shopping centers

e 36 688 sq. m. — totalleasable area
in our galleries

o Qver 430 tenants

e 75 employees

Our art is to create unique shopping environments. Join us!

KoHTaKTbI:

VIMMOLLAH,
107140 r. MockBa, yn. BepxHss
KpacHocenbckas, o. 3, cTp. 5, 31. 5

W +7 (903) 665-39-19

+7 (495) 721-20-99,
dakc: +7 (495) 363-31-58
arenda@auchan.ru
Pycnan CAMOBCKWMW, [=] r.sapovsky@auchan.ru
Oennc CABWH, [=] d.savin@auchan.ru

Bukropus 3aituesa, (=] v.zaitseva@auchan.ru

L

immochan

www.auchan.ru

Contacts:

IMMOCHAN, Representative Office in Russia
No. 3, bldn.5, Verkhnyaya Krasnoselskaya st.,
Moscow, 107140, Russia.

TN +7 (903) 665-39-19

+7 (495) 721-20-99,
Fax: +7 (495) 363-31-58
arenda@auchan.ru
Ruslan Sapovsky, [=1 r.sapovsky@auchan.ru
Denis Savin, [=] d.savin@auchan.ru

Viktoria Zaitseva, [=] v.zaitseva@auchan.ru

www.immochan.com

HacTosujan 6powiopa He ABASETCA U He MOXKET ObiTb KBaNUGUUMPOBAHA Kak OhepTa B COOTBETCTBMM CO CT. 435 K PO U HY Npy Kakux 06CTOATENLCTBAX He CO3AaET 06A3aTeNbCTB ANA 3aKa34MKa, Pa3padoTumKa,
2M60 M3roTOBMTENS AaHHO GPOWIOPLI N0 OTHOWEHMIO K INLAM, U3yyalouyuM AaHHyio Gpowiopy. Copyright® Immochan LLC.



